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Broadcast Media

Television
30-Second and 60-Second Spots

St Louis DMA 125 GRP's / Week

Demo: A25-54

Select Programming Based on MRI Profiles

Pittsburgh DMA 125 GRP's / Week

Demo: A25-54

Select Programming Based on MRI Profiles

Indianapolis DMA 125 GRP's / Week

Demo: A25-54

Select Programming Based on MRI Profiles

Cincinnati DMA 125 GRP's / Week

Demo: A25-54

Select Programming Based on MRI Profiles

Orlando DMA 100 GRP's / Week

Demo: A25-54

Select Programming Based on MRI Profiles

Radio
60-Second Spots (St Pete-Clearwater Co-op)

Tampa Metro 100 GRP's / Week 100 GRP's / Week

Demo: A25-54

Mon-Sun 6a-12a + Promotional Elements

Orlando Metro 100 GRP's / Week 100 GRP's / Week

Demo: A25-54

Mon-Sun 6a-12a + Promotional Elements

Radio Promotions
New York City

Philadelphia

Chicago
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Out of Home Media

New York City DMA 3-9-09 to 4-12-09

Station Domination Campaign

Location: Herald Square/34th Street (5,665,000 circ)
3-9-09 to 4-12-09

Station Domination Campaign

Location: Bloomingdale's/59th Street - Lex (2,816,000 circ)

Orlando DMA

Delivery Truck Campaign (10-Trucks / 10,000,000 circ)

Outdoor Billboards (14' x 48' - 10 locations/month)

City of Tampa

Outdoor Billboards on Pinellas Bridges (3 Perm Locations)

Outdoor Billboards (14' x 48' - 6 locations/month)

Super Bowl Outdoor

Online Media

Paid Search (SEO/SEM) Dedicated St Pete-Clearwater CVB Key Work Search (Annual)

Google and Yahoo Campaign(s)

250-300 Key Words Grand Prix SEM Pride Fest SEM

Evaluation of Key Words / Optimization Included

Winter Festival Season SEM

Cultural Key Work Search (Annual)

Indian Summer Fest SEM

New York Times "Great Getaway's" e-Blast
Total National Distribution

E-mail Blast to the NYT Opt-in Database interested in information on travel.

Banner Ad/Dedicated Direct Email Campaign
Web Sites for Consideration:
► Trip Advisor
► Travelocity
► Expedia
► Orbitz
► Travel Ad Network
► Weather.com
► Facebook.com
► Centro - Local Market Web Sites
► Advertising.com (Ad Network)
► Specific Media (Ad Network)
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Print Media

Newspaper Insert Program (St Pete-Clearwater Co-op)
10.5” x 11” – 4 Pages

50 lb - #3 Bright White Matte
Two Insertion Drops in 2009 - Total Distribution Including Overruns: 1,974,000 - Overruns total 3,000 per version

Includes Six (6) Plate Changes/Versions

Newspapers/Markets (circulation per insertion) :

o   Asbury Park Press (25,000 circulation)

o   Bergen County Record (50,000 circulation) 4/15/09 8/19/09

o   Boston Globe (65,000 circulation)

o   Boston Herald (25,000 circulation) 5/6/09 9/16/09

o   Bradenton Herald (25,000 circulation)

o   Chicago Herald (15,000 circulation)

o   Chicago Tribune (60,000 circulation)

o   Cincinnati Enquirer (35,000 circulation)

o   Detroit News & Free Press (70,000 circulation)

o   Greater Philadelphia News (35,000 circulation)

o   Indianapolis Star (75,000 circulation)

o   Minneapolis Star Tribune (65,000 circulation)

o   New York Newsday (25,000 circulation)

o   New York Times (59,000 circulation) 5/6/09 9/16/09

o   Orlando Sentinel (58,000 circulation)

o   Lakeland Ledger (35,000 circulation)

o   Sarasota Herald Tribune (30,000 circulation)

o   Pittsburgh Post-Gazette (50,000 circulation)

o   Suburban Chicago (40,000 circulation)

o   Tampa Tribune (60,000 circulation)

o   Washington Suburban Press (180,000 circulation)

o   Westchester Journal News (50,000 circulation)

Out-of-State Newspaper Insert Program (Madden) 2/22/09

Brochure Ad, 4-Color (VF Co-op)

Circulation: 1,250,000

Florida Drive Market Newspaper Insert Program (Madden) 4/19/09 6/7/09

Brochure Ad, 4-Color (VF Co-op)

Circulation: 1,000,000 - Atlanta, Birmingham, Charlotte, Louisville, Memphis, Nashville, New Orleans, Raleigh

Midwest Vacation Guide Newspaper Insert 3/22/09

Brochure Ad, 4-Color

Circulation: 4,005,000 - IL, IA, MI, NE, MO, WI, KY, MN, IN, OH

Chicago Tribune Sunday Magazine 2/22/09

1/2 Page, 4-Color (VF Co-op)

Circulation: 917,868
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Print Media
USA Weekend Magazine 3/8/09 5/10/09 8/23/09 11/1/09

Travel Directory Ad, 4-Color

Circulation: 11,500,000 (New England, Mid-Atlantic, Great Lakes Region(s))

Southern Living Magazine

2-Page Insert, 4-Color (St Pete-Clearwater Co-op) April '09

615,000 Circulation: FL, DC, DE, NJ, NY, PA, IL, IN, MI, OH, WI

BVK Prints and Supplies (70# Stock)

2-Page Insert, 4-Color (St Pete-Clearwater Co-op) August '09

260,000 Circulation: State of Florida

BVK Prints and Supplies (70# Stock)

Travel Directory Ad, 4-Color Feb '09

1,260,000 Circulation: Visit Florida Co-op

Visit Florida

Conde Nast Traveler Magazine March '09

2-Page Spread, 4-Color (St Pete-Clearwater Co-op)

"Great Getaway's" Travel Section - National Circulation: 800,000 >> Bonus 2-Pages of Advertorial within the Section.

Traditional Home Magazine

2-Page Insert, 4-Color (St Pete-Clearwater Co-op) September '09

Regional Circulation (221,734 Circulation): NY, Boston, Chicago, Detroit, Milwaukee, Minneapolis, Wash DC and FL)

BVK Prints and Supplies (80# Stock)

People Magazine Week of 3/23/09

2-Page Insert, 4-Color (St Pete-Clearwater Co-op)
425,000 Circulation (New York and Chicago)

Coastal Living Magazine April '09

2-Page Spread, 4-Color (St Pete-Clearwater Co-op)

East of the Mississippi (400,000 Circulation)

National Geographic Traveler Magazine

2-Page Insert, 4-Color (St Pete-Clearwater Co-op) Sept '09

Circulation (175,000): New York Metro, Wash DC, Chicago, Boston, Detroit, Miami/Orlando/Tampa Bay

BVK Prints and Supplies (70# Stock)

Real Simple Magazine Mar '09

2-Page Insert, 4-Color (St Pete-Clearwater Co-op)
NE Region (800,000 circulation) - Includes Production

Publishes 8-10-08

2-Page Insert, 4-Color (St Pete-Clearwater Co-op)
Real Simple Family Annual SIP (750,000 circulation) - Includes Production
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Print Media

Martha Stewart Living Magazine April '09 August '09

2-Page Insert, 4-Color (St Pete-Clearwater Co-op)

70# Stock (Includes Production)
592,000 Circulation (NY, IL, MA, ME, NH, RI, VT, FL, AL, GA, MS, SC, PA)

MNI Media Networks Magazine Group

2-Page Spread, 4-Color (St Pete-Clearwater Co-op) April '09 July '09

Orlando Market - Family Network: American Baby, Family Fun, Parents, Parenting

Total Circulation: 57,780 (Subs)

Orlando City Magazine May '09 August '09

2-Page Spread, 4-Color (St Pete-Clearwater Co-op)

Circulation: 27,357

Philadelphia City Magazine March '09

2-Page Spread, 4-Color (St Pete-Clearwater Co-op)

Circulation: 127,228 (VF Co-op Section) - Includes Advertorial

Boston Magazine February '09

Full Page , 4-Color (VF Co-op)

Includes Advertorial

Circulation: 113,063 

More Magazine February '09 May '09

1/9 Page, 4-Color Formatted Ad (VF Co-op)

Circulation: 1,200,000

O, The Oprah Magazine May '09 July '09 Sept '09 Oct '09
1/6 Page, 4C

(Circulation: Regional East of Miss: 617,349) Splash Into Summer Summer Fun Autumn Escapes Girlfriend Getaways

Where Magazine - Orlando Edition April '09 May '09 June '09 July '09 August '09 September '09
Full Page, 4-Color

In-Room Monthly Magazine (78,000 Circulation)

Where Guestbook (Annual) - Orlando Edition 2009-2010 Annual
Full Page, 4-Color

In-Room Annual (78,000 Circulation)

Miles Media 2009 Commitments

2009 Florida Vacation Guide
2-Page Spread, 4-Color (Central/West Region)

2009 Florida Vacation Guide
Page, 4-Color (Central/West Region)

2009 Great Florida Getaways

2-Page Spread, 4-Color
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Print Media
2009 Florida Beach Getaways

Page, 4-Color

2009 Florida Family Getaways
2-Page Spread, 4-Color

VF Integrated International Program
Package Sponsorship A

SIP - Florida Outdoors & Nature
Full Page, 4-Color

SIP - Great Florida Getaways (Issue 2)
2-Page Spread, 4-Color

Meetings Niche Media

Meeting News / Successful Meetings

Meeting News Circulation: 70,050

Successful Meetings Circulation: 41,000

1/5 3/23 5/4 7/6 9/4 10/19

Meeting News Magazine

Full Page, 4-Color + 1/3 Page (V) Adjacent (St Pete-Clearwater Co-op) Bonus

Feb '09 May '09 June '09 July '09 Oct '09

Successful Meetings Magazine Bonus

Full Page, 4-Color + 1/3 Page (V) Adjacent (St Pete-Clearwater Co-op)

Booth on the Virtual Trade Show - Online  (24-7)

300 x 250 Banner Ad in Meeting News eNewsletter (4X per month = 25,477 circulation) - Dates TBD

300 x 250 Banner Ad in Successful Meetings eNewsletter (4x per month = 25,676 circulation) - Dates TBD

eBlast to 10,000 planners who have shown interest in Florida as a meeting destination (Can run anytime - We can spit into 5,000 each if we'd like) - Dates TBD

3/1/09 to 2/29/10

Food & Wine Annual Magazine Wrap Campaign

6-Page Wrap (St Pete-Clearwater Co-op)

1,000 Meeting Planners

Florida Trend Magazine May '09 "Vacation Getaways & Retreats" Dec '09 "Corp Travel Guide to Meetings/Conventions"
2-Page Spread, 4-Color (St Pete-Clearwater Co-op) - This includes the bonus FP 
(Circulation: 384,820 Includes Florida Trend and Georgia Trend)

FSAE/Florida Society of Assoc Executions  
2-Page Spread, 4C (Co-op)

(Circulation: 5,000)

 TSAE/Capital Executive Magazine 
2-Page Spread, 4C (Co-op)

(Circulation: 5,000)

August '09 Sept '09 Nov/Dec '09

Spring '09 Summer '09 Fall '09 Winter '09

March '09 April '09 May '09 June '09 July '09
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International Niche Media
Canada

Horizon Travel Magazine (Canadian Consumer - Inserted in the Toronto Star)

(Visit Florida Co-op Program) 11/27/08

Full Page, 4-Color

Circulation: 50,000 (Toronto Distribution) Closes: 10/31/08

Dreamscapes Travel & Lifestyles Magazine (Canadian Consumer)

(Visit Florida Co-op Program) Jan/Feb '09

Full Page, 4-Color

Circulation: 115,000 (Ontario, BC, Alberta, Quebec, Manitoba and Atlantic) Closes: 11/10/08

 

Toronto Star Newspaper

(Visit Florida Co-op Program) 11/15/08

1/4 Page, 4-Color

Circulation: 640,000 Closes: 11/3/08

VISIT FLORIDA themed editorial section running in the Saturday Edition - Travel Section.

International
UK 

Germany
Canada 

Museum Co-op Media Plan

TBD - Media Planning Still In The Works

DREAMSCAPES TRAVEL & LIFESTYLES MAGAZINE ,  Published 8x annually inserted in The Globe & Mail, reaching affluent Canadian consumers with 
intelligent, user friendly editorials on current and cutting edge travel and lifestyle trends from Canada and around the world appeal to a well-heeled 
globetrotting audience that is always on the move.

HORIZON TRAVEL MAGAZINE, published six times a year, is Canada's premier travel and lifestyle magazine dedicated to the educated traveler. It is 
distributed throughout Ontario as an insert in the Toronto Star. Horizon reaches a market of well-educated influential people with the highest 
disposable income in Canada.

St Petersburg-Clearwater Convention Visitors Bureau
2008-09 Media Plan 
Revised - November 10, 2008 Page 7



29 6 13 20 27 3 10 17 24 1 8 15 22 29 5 12 19 26 2 9 16 23 2 9 16 23 30 6 13 20 27 4 11 18 25 1 8 15 22 29 6 13 20 27 3 10 17 24 31 7 14 21 28 5 12 19 26 2 9 16 23 30 7 14 21
September October November DecemberMarch April May June July

St. Petersburg-Clearwater, Florida, Convention & Visitors Bureau

Visit St. Petersburg Clearwater

2008 2009 ● Easter Sunday 4/12/09 ● July 4th Holiday ● Labor Day Monday, 9/7/09● Memorial Day 5/25/09

August2008-09 Media Plan October November December January February

Other (Misc)

Chamber Co-op

Strategic Partnerships

Allegiant Air 

Airport Conference 

SW Vacations

TBD to include Tampa/Busch, Orlando International Efforts 

Interspace Services (Sanford Airport)

Brochure Distribution

Value of Tourism

Sports

Film

Watermark - Gay Pride Parade Publication

 "Y Partnership" Q4 Media Plan
Boston Globe

4 col x 5.25, 4C

Chicago Tribune
6 col x 7", BW

New York Times
6 col x 7", BW

NY Times "T-Travel Magazine"
3/5 Page, 4-Color

Orlando Sentinel
1/2 Page, 4-Color Calendar Ad

Orlando Sentinel
1/4 Page, 4-Color Calendar Ad

10% Contingency
Media Contingency

Clear Channel Perm Outdoor Campaign
US17-92 / .62 Mi N/O Fairbanks Ave WS (14 x 48)

Fairbanks Av 265ft E/O Ohio Street NS NE Facing (14 x 48)
I-4 .16 mi E/O Michigan St NS NE Facing (14 x 48)

I-Drive .3 mi W/O Visitors Circle SS SW Facing (14 x 48)
I-Drive .3 mi W/O Visitors Circle SS E Facing (14 x 48)

10% Contingency
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Other (Misc)
Clear Channel Tourist Digital Campaign

SR 528 1000 ft W/O Daetwyler
Sand Lake Rd E/B .1 miles E of US 441

10% Contingency

Orlando Visitor Toll Booths Campaign
254 Beachline Westbound (2 windows / 2 coin boxes)

249 Osceola Pky Exit (3 windows / 1 coin box)
242/4 Kissimmee-St Cloud Exit (2 windows)

2 US - 192 Celebration Exit (2 windows / 1 coin box)
3 Osceola Pwy Exit (2 windows / 1 coin box)

minole Expressway #49 Lake Mary Entrance (2 windows / 2 coin box)
10% Contingency

These are all Aug-Sept 
2008 Flight Dates
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