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INFLUENTIAL FACTORS
Selecting a place to vacation can be difficult. Fortunately, when choosing the 
St. Petersburg/Clearwater area, there are so many desirable attributes that most 
vacationers come back year after year to experience all that the destination has to 
offer. Below are the factors that visitors cited as to why they chose to visit the 
St. Petersburg/Clearwater area from 2002 to 2009. Based on the percentages, the desire 
to visit our award-winning beaches continues to be one of the most infl uential factors. 

Factor 2002 2003 2004 2005 2006 2007 2008 2009

Safe Destination 83.4% 91.4% 95.6% 98.3% 97.0% 96.6% 96.2% 96.6%

Beaches 90.1% 95.3% 88.9% 98.2% 98.5% 96.5% 94.8% 93.5%

Environment 90.4% 94.0% 93.4% 95.4% 94.2% 95.2% 93.8% 93.6%

Relaxing 92.2% 92.8% 95.0% 97.5% 97.2% 95.0% 94.1% 93.3%

Suntanning 78.6% 79.6% 85.2% 92.6% 94.2% 87.2% 83.8% 83.5%

Weather 85.4% 85.1% 85.5% 84.9% 84.9% 84.3% 85.6% 85.5%

Value for Money 82.2% 84.5% 85.7% 85.8% 82.2% 80.2% 85.8% 91.4%

Value of Lodging 71.7% 77.7% 82.5% 82.3% 79.5% 73.8% 79.7% 81.9%

Good Dining 67.5% 56.8% 59.9% 65.2% 62.0% 64.4% 71.3% 73.7%

Upscale Lodging 65.7% 62.8% 57.8% 59.4% 59.1% 58.8% 61.4% 59.1%

Influential Factors
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VALUE OF TOURISM
Tourism impacts every aspect of our community. Its revenue is vital to the success 
of our businesses. There is great value in visitors telling their friends and family 
about St. Petersburg/Clearwater. It generates billions of dollars in revenue that is 
the driving force of our economy. From 2002 to 2009, visitors to the area contributed 
over $13 billion to the local economy.  

Tourism is the area’s #1 employer. There are 81,430 Pinellas County residents who 
have jobs related, in some way, to our visitors. From restaurants to fl ower shops, 
education programs to museums, tourism impacts it all.

Impact 2005 2006 2007 2008 2009

Resort Tax Collections (fi scal year) $18,602,260 $23,378,525 $25,638,311 $26,353,771 $24,252,579

Area Residents Employed in Tourism* 85,395 83,539 85,800 83,460 81,430

Area Wages Generated by Tourism* $2,880,342,416 $2,927,858,591 $3,072,427,879 $3,088,969,000 $2,973,020,600

*Direct and Indirect

Tourism Impact
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