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ST.PETERSBURG

OVERVIEW OF OPPORTUNITIES%Q«3 Rkl

80% more opportunities for partner participation than 2011!
Program rates starting at just $50

60% of the programs are online opportunities

Extremely Targeted & Extremely Affordable!

U TripAdvisor

U VisitStPeteClearwater.com

U Visit St Pete/Clearwater & Consumer Email
U Consumer Print

U Consumer Radio

U Meetings & Conventions Emaill
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Wor |l dbs Largest Travel Websi
U more than 51 million unique monthly visitors

@"@ U 20 million members
U over 50 million reviews and opinions
U sites operate in 30 countries worldwide (20 languages)

| tds not just abdut reach, bu vancy
They are not an OTA (booking site) but the place to reach
users early in the travel pl arqPLANNINGnnel éBQOKINBGE T

In what stages of your vacation planning are you likelyipa\dgis8r

54% responded* either: DMO Web site

At the beginning, when | am

looking to be inspired with Travel provider Web site
a destination t

OR OTA

At the beginning, when | am
choosing between destinations

TripAdvisor

Facebook

Florida Channel on TripAdvisor Q1 2011 (people researching all destinations in the state of Florida)
U more than15.5 million unique users & 95+ million page views

Pinellas County Destination Pages on Trip Advisor(4/1-6/7/11)
U more than 469,000 unique users & 1.8 million page views



@S tripadvisor- e

2012 oTourism Sponsorship

U Web Banner

MYRTLE BEACH

Summer Vacation Deals

Ui Deals Text Link e

Visit Myrtle Beach deals

2011 Myrtle Baach Coupons

e

s v -t ove o v

MayFest Military Specials

Spring Vacation Deéals




@@ tripadvisor ) s1rerersour

2012 oTourism Sponso npai gn
Visit Myrtle Beach deals
Community Group Estimated Cost
Impressions
Deals Text LinkGroup 1: 6,811/ period $80.00/ period
St Pete
Deals Text LinkGroup 2: 4,262/ period $50.00/ period CoOp Time Periods
Tarpon Spring®unedinSafetyHarborOldsmar 1/4-3/4/12
Crystal BeackDzonaPalmHarbor 3/5-5/6/12
5/7-7/1/12
Deals Text LikGroup 3: 13,645/ period $160.00/ period 712-9/2/12
ClearwaterClearwater BeacBelleairBelleairBeachBelleair 9/3-11/4/12
BluffsgLargo 11/5-12/31/12
Deals Text LinkGroup 4: 5,940/ period $70.00/ period
Indian Rocks Beadhdian ShorefRedingtorBeach
N RedingtorBeachRedingtonShoresMadeiraBeach
Kenneth CitySeminolePinellas Park
Deals Text LinkGroup 5: 13,034/ period $155.00/period
St Pete Beacfhireasure IslandulfportTierra Verde




tripadViSOF® QA'B}? ST.PETERSBURG

W Ol& CLEARWATER
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2012 oTourism Sponsorshipo
MYRTLE BEACH

SOUTH CARODLINA

Summer Vacation Deals

Community Group Estimated Cost &
Impressions N ‘~H O -
Web Banner Group 1: 13,622/ period $260.00/ period ' b3 .w p  im i
St Pete 11‘ : ( BB Sy Dine
) ’ Much More!
Web Banner Group 2: 8,525/ period $160.00/ period ﬂ!“ P save Now » )

Tarpon Spring®unedinSafety HarboOldsmar
CrystaBeachOzonaPalmHarbor

Web Banneg Group 3: 27,290/ period $520.00/ period
ClearwaterClearwateBeachBelleair
BelleairBeachBelleairBluffs;Largo

CoOp Time Periods

JanApril 2012
May ¢ Aug 2012
Septg Dec 2012

Web Banner Group 4: 11,880/ period $225.00/ period
Indian Rocks Beadhdian ShoresRedingtorBeachN
RedingtorBeachRedingtonrShoresMadeiraBeach
Kenneth CitySeminolePinellas Park

Web Banner Group 5: 26,067/ period $505.00/ period
St Pete BeachireasurdslandGulfport
TierraVerde




VISIT ST PETE/ CLEARWATER ONLINE

www.Visitstpeteclearwater.com
1 Million+ Users & 3.3 Million Page Views in 2@fiacing well in 2011

Winter /Spring Season Landing P23e406,000+ users in QTR1 2014

. . ) s ST.PETERSEH
more aggressive campaign planned in QTR1 2012 Z CLEARWATE:RG

100 Days of Summer Landing Pageover 57,000 users in 2011!

i b e g 4
ter to win a trip for
::meg( Winter the 00""9

T T T I LS Mobile Site
avg 10,000 Page Views
per month




CONSUMER ONLINE @ e
@ — m&z

VisitStPeteClearwater.com Landing Pages S L oo | W Emt S

U Winter/ Spring Featured Partners

Program Time Period| Estimated Cost
Impressions

VSPC.com Winter/ Spring JanFeb 2013 17,855 $350.00
Landing PagEeaturedPartners

VSPC.com Winter/ Spring March-April 9,031 $175.00
LandingPage Feature®artners 2012

enter to win a trip for 4
to meet Winter the Dolphin!

U 100 Days of Summer Featured Partners @ DL o
Program Time Period Estimated Cost Bl | G e | RO T A
Impressions
VSPC.com 100 Days Weeks of 3,600/ $75.00/
Summer Landing Pag| 5/14, 5/21, 5/2§ week week
Featured Partners 6/4, 6/11, 6/18,

6/25, 7/2, 719,

7/16, 7/23, 7/3Q

8/6, 8/13, 8/20
& 8/27/12




CONSUMER ONLINE R sz

VisitStPeteClearwater.com Mobile Website

U Weekly Featured Hot Deal

Program Time Period | Estimated Cost

Impressions i aTar 36 2:43 P =
VSPC.com Mobile Websitd ~ Weekly 2,500/ | $50.00/
Featured Weekly Deal Jarg Dec 20120  week week d €3

ST.PETERSBURG
CLEARWATER
Deal of the Week

\ Deal of the week Headline
Partner Name Here

#44 Stay on the beach from
$99inight! Book today!

STPETERSBURG
CLEARWATER
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What’s Hot

ST 6300 Gulf Blvd.
St. Pete Beach, FL 33706

727-367-2711, B00-578-7878
View website | View Details | Map It

i




EMAIL PROGRAMS

VSPC Consumer Opln

Email Database
51,000+ subscribers with a
38% open rate in 2011

Boston.com Boston
Traveler Email

NEWS EE]
71,000+ subscribers with
an avg 14% open rate for
VSPC emails in 2011

Behaviorally Targeted

VF Email Newsletter

est5,000+ emails per , ==
month : ,.‘“'..,.“'—:4“.,‘,' e s




/e ST.PETERSBURG

CONSUMER ONLINE &g@ CLEARWATER

Consumer Email Campaigns

U Visit St Pete/ Clearwater Opt  -in Email

Email Program Time Period | Estimated Cost
Distribution

VSPC Consumer GpptEmail | Feb/Mar2012 51,000/ $750.00/ e Viel1StPwteCloarwater.con

May 2012 emall emall Music Lovers, Take Note,
Lot wanm Gutf beecans and Yoe-Sowing ez My s waeh Over you &t 1he 32nd Anmual
July 2012 oottt Py Ockow 516, o PREE oo et Ot
eanres Darre Reems, Kinen Eutarks, Boan ( 1 and Othes [Rez-workd lurminarme,
Sept/OCt 2012 sext agoret 8 backorop of brllant sursets over the GuF of Mexoo, For mors informaton on

e evert vist Osanwaner a2z oom. Book your ffl getirsay 1oy ot VistSPeteCloorsatorcom

il Boston.com/ Boston Traveler Email N

8773005623 JustLetGo conmvisiene

EmailProgram Time Period | Estimated Cost m ORI samgaacennian
Distribution Rensisanc Vinay Rt & Goll e
B A e
Boston.com/ 2/27/12 71,000/ | $150.00/ e i
BostonGlobeTravelerEmail 4/23/12 email email E S it 551
6/4/12 TITAGT-ZTY  postoamion con

7/9/12
8/6/12
9/10/12

| s Boach R I
Rates staring ot $139 per night.
F92-000007  crptapaimesd eachresod com

i
it

CGOP AD SPACE
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CONSUMER ONLINE P s

Consumer Email Campaigns
U Behaviorally Targeted Visit Florida Email Program

woge o ST
VISITFLORIDA .COM S VH™ 3 »
——————

= (00
J |
S350 fosact Crutlt on suthe sbags of 3 raghts o sre.
L R
~—

VA ar wetute e gt promotin s deat
A A,  HOLNTEE  suoelenensn
L ond

e B CEsmottee—
Email Program Time Period Estimated Cost T u:wm_;
Distribution Eﬁi@ T mmm—
VisitFlorida JanFeb 2012 10,000/ $350.00/ COORAD SPACE
6 NAIISNBR 9YI Af| MarchApril 2012 period email

May-June 2012
JulyAug 2012
SeptOct 2012
NowDec 2012
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CONSUMER PRINT

Still Remains to be a very strong medium for the target
Long shelf life

Geo-targeting opportunities

MRI data is utilized in publication selection

—_ e e

High Index L Strong Coverage

o Habday rrsts

I He
Chl:gdaton Globe Wagarine



http://www.magazinediscountcenter.com/prod_address/Real-Simple.html

