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80% more opportunities for partner participation than 2011!

Program rates starting at just $50

60% of the programs are online opportunities

Extremely Targeted & Extremely Affordable!

üTripAdvisor

üVisitStPeteClearwater.com 

üVisit St Pete/Clearwater & Consumer Email

üConsumer Print

üConsumer Radio

üMeetings & Conventions Email

OVERVIEW OF OPPORTUNITIES



DMO Web site 59.8% 35.6%

Travel provider Web site 50.5% 58.4%

OTA 45.6% 39.8%

TripAdvisor 34.4% 20.1%

Facebook 10.0% 3.3%

PLANNING BOOKING

Worldõs Largest Travel Website
ümore than 51 million unique monthly visitors

ü20 million members

üover 50 million reviews and opinions

üsites operate in 30 countries worldwide (20 languages)

Itõs not just about reach, but relevancy ð

They are not an OTA (booking site) but the place to reach 

users early in the travel planning funnelé (WHERE TO GO)

In what stages of your vacation planning are you likely to visit TripAdvisor? 

54% responded* either: 

At the beginning, when I am

looking to be inspired with 

a destination to visité

OR

At the beginning, when I am

choosing between destinations

Florida Channel on TripAdvisor Q1 2011 (people researching all destinations in the state of Florida) 

ümore than15.5 million unique users & 95+ million page views

Pinellas County Destination Pages on Trip Advisor(4/1-6/7/11)

ümore than 469,000 unique users & 1.8 million page views 



2012 òTourism Sponsorshipó Campaign

üDeals Text Link

üWeb Banner



2012 òTourism Sponsorshipó Campaign

Community Group Estimated 
Impressions

Cost

Deals Text LinkτGroup 1: 
St Pete

6,811/ period $80.00/ period

Deals Text LinkτGroup 2: 
Tarpon Springs-Dunedin-Safety Harbor-Oldsmar-
Crystal Beach-Ozona-Palm Harbor

4,262/ period $50.00/ period

Deals Text LinkςGroup 3: 
Clearwater-Clearwater Beach-Belleair-BelleairBeach-Belleair
BluffsςLargo

13,645/ period $160.00/ period

Deals Text LinkτGroup 4: 
Indian Rocks Beach-Indian Shores-RedingtonBeach-
N RedingtonBeach-RedingtonShores-Madeira Beach-
Kenneth City-Seminole-Pinellas Park

5,940/ period $70.00/ period

Deals Text LinkτGroup 5: 
St Pete Beach-Treasure Island-Gulfport-Tierra Verde

13,034/ period $155.00/period

Co-Op Time Periods:
1/4-3/4/12
3/5-5/6/12 
5/7-7/1/12 
7/2-9/2/12 
9/3-11/4/12 

11/5-12/31/12



2012 òTourism Sponsorshipó Campaign

Community Group Estimated 
Impressions

Cost

Web BannerτGroup 1: 
St Pete

13,622/ period $260.00/ period

Web BannerτGroup 2: 
Tarpon Springs-Dunedin-Safety Harbor-Oldsmar-
Crystal Beach-Ozona-PalmHarbor

8,525/ period $160.00/ period

Web BannerςGroup 3: 
Clearwater-Clearwater Beach-Belleair-
BelleairBeach-BelleairBluffsςLargo

27,290/ period $520.00/ period

Web BannerτGroup 4: 
Indian Rocks Beach-Indian Shores-RedingtonBeach-N 
RedingtonBeach-RedingtonShores-Madeira Beach-
Kenneth City-Seminole-Pinellas Park

11,880/ period $225.00/ period

Web BannerτGroup 5: 
St Pete Beach-Treasure Island-Gulfport-
Tierra Verde

26,067/ period $505.00/ period

Co-Op Time Periods
Jan-April 2012

May ςAug 2012
Sept ςDec 2012



VISIT ST PETE/ CLEARWATER ONLINE

www.visitstpeteclearwater.com
1 Million+ Users & 3.3 Million Page Views in 2010 ðpacing well in 2011

Winter /Spring Season Landing Page >> 406,000+ users in QTR1 2011 ð

more aggressive campaign planned in QTR1 2012

100 Days of Summer Landing Page >> over 57,000 users in 2011!

Mobile Site
avg 10,000 Page Views 

per month



VisitStPeteClearwater.com Landing Pages

üWinter/ Spring Featured Partners

ü100 Days of Summer Featured Partners

CONSUMER ONLINE

Program Time Period Estimated 
Impressions

Cost

VSPC.com  Winter/ Spring 
Landing Page Featured Partners 

Jan-Feb 2012 17,855 $350.00

VSPC.com  Winter/ Spring 
Landing Page Featured Partners

March-April 
2012

9,031 $175.00

CO-OP AD SPACE

CO-OP
AD SPACE

Program Time Period Estimated 
Impressions

Cost

VSPC.com 100 Days of 
Summer Landing Page 
Featured Partners

Weeks of 
5/14, 5/21, 5/28, 
6/4, 6/11, 6/18, 
6/25, 7/2, 7/9, 

7/16, 7/23, 7/30, 
8/6, 8/13, 8/20 

& 8/27/12

3,600/ 
week

$75.00/ 
week



VisitStPeteClearwater.com Mobile Website

üWeekly Featured Hot Deal

CONSUMER ONLINE

Program Time Period Estimated 
Impressions

Cost

VSPC.com Mobile Website 
Featured Weekly Deal

Weekly
JanςDec 2012

2,500/ 
week

$50.00/ 
week



EMAIL PROGRAMS

VSPC Consumer Opt-In 

Email Database
51,000+ subscribers with a 

38% open rate in 2011

Boston.com Boston 

Traveler Email 

Newsletter
71,000+ subscribers with 

an avg 14% open rate for 

VSPC emails in 2011

Behaviorally Targeted 

VF Email Newsletter
est5,000+ emails per 

month



Consumer Email Campaigns

üVisit St Pete/ Clearwater Opt -in Email

üBoston.com/ Boston Traveler Email

CONSUMER ONLINE

EmailProgram Time Period Estimated 
Distribution

Cost

Boston.com/ 
Boston Globe Traveler Email 

2/27/12
4/23/12
6/4/12
7/9/12
8/6/12
9/10/12

71,000/ 
email

$150.00/ 
email

Email Program Time Period Estimated 
Distribution

Cost

VSPC Consumer Opt-In Email Feb/Mar 2012
May 2012
July 2012

Sept/Oct 2012

51,000/ 
email

$750.00/ 
email

CO-OP AD SPACE



Consumer Email Campaigns

üBehaviorally Targeted Visit Florida Email Program

CONSUMER ONLINE

Email Program Time Period Estimated 
Distribution

Cost

Visit Florida
ά¢ǊƛƎƎŜǊŜŘ 9Ƴŀƛƭέ tǊƻƎǊŀƳ

Jan-Feb 2012
March-April 2012
May-June 2012
July-Aug 2012
Sept-Oct 2012
Nov-Dec 2012

10,000/ 
period

$350.00/ 
email

CO-OP AD SPACE



CONSUMER PRINT

Magazine

} Still Remains to be a very strong medium for the target

} Long shelf life

} Geo-targeting opportunities

} MRI data is utilized in publication selection

High Index Strong Coverage

http://www.magazinediscountcenter.com/prod_address/Real-Simple.html

