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UK OFFICE 
DECEMBER 2010 REPORT 
Prepared by: Venessa Alexander 

  UK Director 

 

 
TOUR OPERATORS 

 

TUI Charter 

A meeting was held with Peter Gue, Product Manager and Ian Graney, Product Executive to 

discuss area updates as well as co-op marketing opportunities looking forward into 2011.  

TUI charter advised us that although Florida was doing well compared to other long haul 

destinations, our area was not faring so well.  We were advised that their clients were staying 

in Orlando due to the value added offerings from the hoteliers, attractions etc.  TUI Charter 

(Thomson & First Choice brands) advised us that a total of 252 passengers booked a stay in 

the St. Pete/Clearwater area out of the 90,000 passengers that travelled to Florida with them 

in 2010.  They have advised us that they would suggest that we look at a value added aspect 

to a stay in our area (mentioned all inclusive at area hotels, 2 for 1 on attractions etc) rather 

than looking at co-op marketing opportunities to see if this would increase visitation to our 

area as value added product is what is selling with their customers at the moment.  Advised 

TUI that we were meeting with SeaWorld Parks & Entertainment in the near future and 

would look to discuss this with them regarding value added to Busch Gardens as an option 

and that we would revert back a.s.a.p 

 

Wexas International 

A product update meeting was held with Justine Egan, Product Manager at Wexas 

International.  Wexas is a leading travel club for leisure and business travellers, providing 

expert tailor-made travel services and publications to its members.  Provided Justine with up 

to date area information as well as details of 3, 4 & 5 star properties in our area.  They 

currently use receptive operators for their hotel product.  We also provided Justine with 

details of how to obtain up to date imagery as well as providing her with the most up to date 

copy.  Unfortunately their system is currently being up-graded so we could not obtain up to 

date room night stats. 

 

OTHER MEETINGS 

 

TDC 

Attended the December TDC meeting.  Presented a recap on the UK Office activity for Fiscal 

year 09/10 

 

Site Inpections 

Conducted a number of site inspections of area hotels whilst in St Pete/Clearwater for the 

December TDC meeting 

 

TRADE LIAISON 

 Trailfinders – Training in conjunction with the Barefoot Madeira Beach Hotel was 

held at the Selfridges branch of Trailfinders on Oxford Street in London.  A total of 8 

front line sales staff were trained on all aspects of our area.  We also provided the 
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staff with literature (including visitor‟s guides, area maps and key selling points)and 

giveaways. 

 

 Extensive liaison with Virgin Holidays re the proposed co-op plan commencing 

February 2011. 

 

 Sunway Holidays – Chased Sunway Holidays for the final results of our recent co-op 

marketing activity.  We have been advised that the results will be with us soon as the 

last e-newsletter had now been distributed. . 

 

 Giraffe Restaurant Promotion – Provided the brand agency with images, copy, logo‟s 

etc to assist with the Giraffe Restaurant promotion due to run in January 2011.  Also 

liaised with Virgin Holidays with regards to the hotel prize. 

 

 Virgin Holidays – Confirmed sponsorship of a treats trolley for the month of January 

at the Virgin Holidays call centre in Crawley.  On the 31
st
 January VSPC will have a 

branded airline trolley that will visit the call centre staff and provide them with a 

chocolate treat as well as literature and giveaways.  We have been advised a total of 

500 staff members will be visited during the day. 

 

 Kuoni Travel – A meeting has been scheduled with Sarah Jackson the new Product 

Manager for the USA at Kuoni to discuss product and area updates.   

 

 Travel Uni – Provided travel Uni with area images to include in the photo gallery on 

the new social networking section of the Travel Uni website called „The Hive‟.  A 

selection of a dozen images have been included on the site.   

 

 Trailfinders – Discussions continue to take place with branches of Trailfinders up and 

down the UK and in Ireland to arrange training for the spring of 2011.   

 

 Black Tomato – The meeting scheduled with Black Tomato was unfortunately 

cancelled by them.  Discussions are taking place to re-schedule this meeting in the 

near future.   

 

 SeaWorld Parks & Entertainment – Assisted the PR team at SeaWorld Parks & 

Entertainment with information on our area to include in a press release targeting the 

extra holiday dates we have here in the UK in 2011.  We also have a meeting 

scheduled with the UK sales team to discuss co-ops in 2011 
 

 BA Holidays – Provided BA Holidays with images, copy and logo‟s for the 

forthcoming landing page that is due to launch in January 2011.  As previously 

mentioned, Busch Gardens will be partnering on this activity with us. 

 

 American Holidays – Received a co-op marketing proposal from American Holidays 

in Ireland.  Activity suggested includes online marketing, e-newsletters to their 

consumer database as well as a staff incentive.  Discussions also taking place 

regarding meeting with the product and marketing departments in January 2011 to 

discuss these opportunities further.  We have also received up to date room night stats 

for 2010 and they are as follows: 
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o Total 2009 room night stats = 1597 

o Total 2010 room night stats = 1370 (YOY – 14%) 

 

 Funway Holidays – A co-op marketing proposal has been received which we are 

currently reviewing.  Activity suggested includes online banner ads, e-newsletters 

etc.  We have also been advised that Viara Challier will be working on other projects 

for the next 10 months and our new contacts in the meantime will be Melissa Tilling 

and Morag Hendry.    

 

 Premier Holidays – A co-op proposal has been received and is currently being 

reviewed.  Premier Holidays have suggested we look at promoting the destination 

earlier in the year to capture summer bookings and have suggested the months of 

February/March 2011.  They have also suggested, due to the success of last year‟s 

campaign, that we consider a discount campaign offering money off per booking.  

Other activity would also include e-newsletters, retail activity in their retail outlets, 

consumer mailings and online marketing with third party websites and e-mail 

companies.  

 

 Trailfinders – A media pack proposal has now been received from the marketing team 

at Trailfinders and is currently being reviewed. 

 

 Travelbound – A meeting has been scheduled with Pamela Grech at Travelbound, the 

school travel group arm of TUI Travel to discuss our area in general and to also 

discuss the possibility of training their call centre staff. 

 

 Jetsave Results – We have now received the final results from our recent activity with 

Jetsave in conjunction with Orlando Tourism and the results are as follows:  A total of 

885 hits were received on the homepage banner ad which then went through to the 

dedicated landing page.  The e-newsletter saw a 12% open rate and 3% click through 

rate with a total of 18 passengers booking through this channel.  The press ad in the 

Sunday Mirror (10 x 2 colour ad) generated bookings from 16 passengers.  The room 

nights booked as a direct result of the co-op campaign were a total of 245.  

 

 Jetsave/Thomson Tailormade – A request for a 2011 marketing proposal has been sent 

to Suzanne Harvey and we are currently waiting for this information to be forwarded 

to us. 

 

ENQUIRIES: 
Telephone/website enquiries for information and/or literature  32 

 

MARKET INTELLIGENCE: 

 02 December 2010 – Source Travel Daily 

British Airways and Iberia finally agree to merger 

Shareholders of British Airways and Spain‟s national carrier Iberia have finally approved the 

long touted merger between the two companies.  Creating Europe‟s second biggest airline 

alliance – after the Air France-KLM merger – the tie-up will see the company named the 

International Airlines Group (IAG).  British Airways chief executive Willie Walsh said: 

“We‟ve had a strong relationship with Iberia for more than a decade and this merger will 

enhance both airlines‟ strategic and financial positions, creating benefits for our customers, 
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shareholders and staff.  The merged company will benefit from the two airlines‟ 

complementary networks with our strong presence in North America, Asia and Africa and 

Iberia‟s strong presence in Latin America and our combined presence in Europe.”  Despite 

the merger, the separate BA and Iberia brands will continue to operate as normal across both 

domestic and international markets.  The two airlines began discussing the merger two years 

ago because of the challenging economic conditions both were facing. 

 

02 December 2010 – Source Travel Daily 

500 Thomas Cook jobs go in business restructure 

More than 500 Thomas Cook employees will lose their jobs as part of the tour operator‟s 

business restructure, the company has announced.  Thomas Cook is hoping to make savings 

between £40 million and £50 million in the move, which will see the business split into 

mainstream, independent and retail sections.  It also plans to renegotiate supplier costs and 

upgrade its IT systems.  “Given the challenges experienced in the UK this year, and the 

uncertain outlook, we undertook a comprehensive review of the UK cost base and the 

structure of our UK operations towards the financial year end,” said Manny Fontenla- Novoa, 

chief executive at Thomas Cook.  “The company‟s 66.5 percent stake in the Co-operative 

merger was also identified as a way to strengthen UK business going forward.”  In addition, 

Thomas Cook is reportedly said to have lost in the region of EUR100million this year due to 

the Icelandic volcanic ash cloud and a lack of travel demand, according to The Portugal 

News.  The admission was made in a letter to the Portuguese government to explain why the 

operator had pulled out of its winter Algarve programme. 

 

03 December 2010 – Source Travel Daily 

TUI reports pro forma operating profit of £447 million 

Travel giant TUI has reported an underlying operating profit of £447million.  The company 

has said it has benefited from “good turnaround progress”, particularly in Canada, Germany, 

scheduled flying and Nouvelles Frontières.  Additionally, the operator saw a sustained 

improvement in demand since July and forecast that trading for Winter 2010/11 and next 

summer remains positive.  „„In a difficult trading environment we have continued to achieve 

incremental synergy benefits and made good progress in delivering the turnaround 

opportunity during the year,” explained Peter Long, chief executive of TUI Travel PLC.  

“The early summer period was disrupted by a number of factors that increased customer 

uncertainty, including the volcanic ash related airspace closures.”  Long continued: “Whilst 

current booking activity is good, driven by demand for our differentiated products, we remain 

cautious about 2011 given the continued economic uncertainty and the relatively early stage 

of the booking cycle.” 

 

08 December 2010 – Source Travelmole 

Thomas Cook confirms shock resignation 

Thomas Cook has confirmed that Terry Fisher has resigned from his role of managing 

director of Scheduled Businesses. The company said he had left 'to pursue his other business 

opportunities outside the company'.  Steve Barrass, who was joint managing director of 

Thomas Cook Tour Operations, and Steve Bacon, Thomas Cook Scheduled Business finance 

director, will cover Fisher's role in the interim.  Fisher joined Gold Medal in May 2005 and 

moved to Thomas Cook when the business was acquired by the group in 2008.  He was made 

managing director TCSB when it was formed in 2009 and led the recent business review to 

bring together all of Thomas Cook's scheduled travel brands. 
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08 December 2010 – Source Travel daily 

New digital direction for Teletext Holidays 

Teletext Holidays is showcasing the future of searching for a holiday online and through 

internet connected television and mobile phones. As the Teletext Holidays‟ analogue service 

prepares for switch off at the end of this month, the business is investing millions of pounds 

in creating new ways for people to search for a holiday – on the move or from their sofa. 

From January 2011 customers will be able to search for holidays all over the world from 

Newquay to New Zealand through a number of new channels.  An inspirational and 

remodelled website is at the centre of the relaunch along with internet-connected television, 

revamped Freeview channel 101 and new apps for iPads and smart phones.  “Millions of 

people now confess that booking a holiday has become a pain not a pleasure,” said Victoria 

Sanders, Teletext Holidays managing director. “People find they are constantly comparing 

prices, having to enter the same information over and over again in the search box and are 

never able to save their results. We have created a holiday search site which irons this out.”  

Using “cloud” technology in a travel industry first, Teletext Holidays has created a new 

website which remembers what people have searched for before and allows them to save their 

results.  Victoria Sanders said: “This is a really smart website. We‟ve used one of the best 

web design agencies in the country to create a site which is easy and inspirational for people 

to use. The last thing people know when they start searching for a holiday is where they want 

to go, yet nearly all websites require you to fill in travel dates, party size and destination in 

the search box.”  The company is the first to have a presence on internet-connected 

television, through Yahoo‟s TV internet platform and TV apps. Anyone who buys a new 

Samsung television which supports this platform will be able to connect their broadband and 

access apps, in a similar way to those designed for smart phones.  Victoria Sanders said: “We 

are the first travel company to do this.  Being able to search for a holiday on the television is 

what has made our brand famous and we see great potential for the future. Our new internet-

connected service, alongside a revamped channel on Freeview 101 means we still have a 

strong television presence and booking a holiday through it will be brighter and better, with 

video on demand, maps and rich images.” Although internet-connected television is in the 

early stages of development, consumer use is set to grow over the next two years.  New 

research from Parks Associates forecasts that the number of European households with a 

connected TV will reach 47 million in 2014 (just four million in 2009).  According to Hitwise 

“Teletext Holidays” was the sixth most popular holiday search term between August and 

November this year. The company is investing more than five million pounds in a new 

marketing blitz to consumers in the New Year. The new advertising and communications 

campaign kicks off on 9 January 2011 and will run on television, newspapers and online. 

 

09 December 2010 – Source Travelmole 
Brighter outlook for UK travel industry 

Latest figures from the Office for National Statistics should bring some early festive cheer for 

the travel industry.  The ONS has reported that from July to the end of September this year, 

the number of Brits taking business visits abroad has risen by 6% compared to the same 

period the year before.  The number of business visits to the UK has also increased by 6%.  

On the leisure side, the number of holiday visits to the UK has also risen by 6%, but the 

number of Brits going on holiday abroad has fallen by 3%.  However, the rate of decline is 

much slower than in the months before.  During the 12 months to October, the number of 

visits by overseas residents to the UK remained broadly the same when compared with the 12 

months to October 2009, although visits abroad by UK residents fell by 8% over the same 

period.  Comparing the same periods, visits to the UK by residents of Europe remained 

broadly the same at 22 million while those from North America fell by 5% to 3.3 million.  
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Visits from other parts of the world increased by 2% to 4.3 million.  Meanwhile, visits by UK 

residents to Europe fell by 8% to 43 million, while those to North America fell by 9% to 3.4 

million. Visits to other parts of the world fell by 2% to 8.9 million.  Roger Smith, head of the 

International Passenger Survey for the ONS, said: “It does appear that there are signs that the 

large falls we have seen in the recent past have begun to stabilise and show some signs of 

recovery.  “Business visits in both directions have picked up recently. October saw a small 

rise in holiday visits both to and from the UK compared with the same months a year earlier.” 
 

09 December 2010 – Source Travelmole 
Scottish agent announces recruitment drive 

Scottish travel group Barrhead Travel plans to recruit an additional 50 employees to support 

its expansion early next year.  The group, which said its turnover had grown 20% to £100m 

in the past year, plans to open five more branches across Scotland in 2011 when its workforce 

will swell to more than 500 employees.  Chief executive Sharon Munro, said: “We have 

enjoyed a hugely successful year with the launch of our own-brand package holidays, 

opening our first outlet outside of Scotland and scooping eight industry awards in the 

process.  "We are determined to build on our achievements in 2010 and are investing 

hundreds of thousands of pounds in new branches, websites, training, technology and IT 

infrastructure.   “Our aim is to open five new branches including those in East Kilbride, Ayr, 

Cumbernauld and Hamilton, over the next three months and expand many of our existing 

branches during 2011."  The firm, which currently has 20 stores across Scotland and 

Northern Ireland, was named the best travel employer in The Sunday Times Top 100 Best 

Companies to Work For in 2010 and also recently won the Glasgow Chamber of Commerce 

„Glasgow‟s Favourite Business‟ award, voted for by members of the public. 

 

10 December 2010 – Source Travolution 

Travolution research points to an appy future 

Half of travel firms believe the value of mobile websites have yet to be realised but 70% 

expect to make more revenue from mobile in the next 12 months, Travolution research has 

revealed Travolution conducted a trade and consumer survey last month through research 

partner eDigitalResearch for the next edition of Travolution dedicated to apps.  Of the 470 

travel organisations that responded only 17% had a smart phone app and a similar proportion 

said they had a mobile enabled website.  And of those with mobile sites 43% said they had 

the same functionality as their conventional sites. Among those with apps 44% said they 

include destination guides.  Firms that had apps and mobile websites said they were most 

often developed in-house.  The research among consumers found 47% had a smart phone, 

however only 6% said they would use an app when planning travel.  Mobile browsers were 

more likely to be used for browsing or purchasing travel products and apps with maps were 

the most likely to be used.  TripAdvisor and National Rail Enquiries came out as the online 

travel applications most consumers have heard of.  Michelle Fuller, director of 

eDigitalResearch, said: “Clearly, the mobile revolution represents a substantial opportunity 

for both pure-play and multi-channel travel businesses.  “How they perform in this area is 

likely to have a significant impact on their overall business performance.”   

 

13 December 2010 – Source Travelmole 
Travel 2 hires travel big gun for new role 

Former Gold Medal director Nigel Fell has been appointed partnership consultant at Travel 

2.  Fell‟s remit will be to develop the company‟s relationships with tourist boards and 

suppliers in order to create joint marketing and sales campaigns.  The focus of such 

campaigns will be to give more help to independent agents and Fell will be working on 
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material for point of sale, exclusive offers, incentives, window campaigns, direct mailing and 

social media.  Travel 2 managing director Andy Freeth said: “Nigel brings with him 

invaluable trade facing experience, of note his dedication to ongoing supplier and tourist 

board relationships.  We are firmly committed to supporting our trade partners and agents and 

Nigel will enforce these values through his role here at Travel 2.” 

 

16 December 2010 – Source Travel Daily 

Unite threatens more BA Strikes in January 

Unite has announced it will ballot British Airways (BA) cabin crew next week for further 

strike action.  The ballot will run between 21 December and 21 January and could cause 

strikes for the airline from as early as 28 January. The long running dispute between the 

airline and union is centred on perks and wages that were docked from crew following strikes 

earlier this year, as well as threats and a change to job terms that were supposedly put 

forward by the carrier.  Tony Woodley, joint general secretary of Unite, said British Airways 

had handled the dispute „badly‟ and said it was open to talks.  “British Airways knows what it 

must do to end this dispute,” said Woodley. “Four of the five outstanding issues are no cost 

issues for the airline and are about treating cabin crew with dignity, respect and ending the 

climate of persecution.  The fifth item is about stopping BA from imposing a near minimum 

waged workforce and killing their brand.” Yesterday, BA called the ballot a „grossly 

disproportionate 

response‟ to Unite‟s ongoing issues with the airline.  “Unite struck a deal in October and 

reneged on it,” a statement from the British carrier said. “The union agreed last week to hold 

further talks with us, 

but has instead issued a strike ballot. We have put forward very fair proposals that enable our 

existing Heathrow crew to remain the best rewarded in the UK airline industry. Despite the 

difficult economic conditions we have faced, we have made savings in ways that have 

avoided compulsory redundancies.” 

 

17 December 2010 – Source Travolution 

Travel marketers set to increase digital spend in 2011 

Enthusiasm for the social media and mobile channels in the travel sector is set to continue 

unabated, according to new research.  More than a quarter (28%) of travel companies plan to 

invest in apps development and 22% are looking to build mobile sites over the course of the 

next year.  The report by digital marketing specialist Bigmouthmedia found that digital‟s 

share of the overall marketing budget continues to grow - from 56% in 2010 to 60% in 2011 - 

with some 85% of companies planning to increase their spend in the months ahead.  While 

the majority intend to do so by means of a direct investment, a third will transfer the funds 

across from traditional channels.  Online travel agents and comparison search engines have 

the largest budget share devoted to online marketing at 90%, while airlines and hotel 

companies have the lowest proportion allocated to online spend, with around 30% in 2010.  

However, this figure is set to increase to 33% for airlines and 38% for hotels in 2011.  Some 

58% of those polled said that they intended to introduce „attribution modelling‟ to calculate 

ROI for their online marketing spend in the year ahead.  Bigmouthmedia senior travel 

strategist Anneli Ritari said: “The industry has been forced to cope with a rich variety of 

challenges ranging from exploding volcanoes to a stuttering economy over the past year, but 

our research shows that across the travel sector, these setbacks only appear to have increased 

companies' enthusiasm for digital marketing in general and the social media in particular.  

“With the need for budget transparency and accountability becoming ever more important, 

the measurable nature of digital is fast making it the dominant channel.  “Although the travel 

business' adoption of digital marketing techniques continues to improve, the industry can still 
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learn from the example set by other sectors.”  Ritari said: “Examples of great video virals or 

social media campaigns from the travel sector are few and far between – perhaps because as 

an industry we tend to be too focused on ROI - and as a general rule tend to lack the creative 

flair that has seen companies in entertainment and retail reap rich rewards.” 

 

21 December 2010 – Source Travolution 

TripAdvisor targets iPad to reach travellers ‘on the go’ 

TripAdvisor has launched a new application for the iPad designed to help travellers find 

popular hotels, restaurants flights and attractions.  The free app is available in 18 languages 

and 26 countries and is being promoted to travellers as an aid to ensure they have a truly local 

experience.  Users of the new app can flick through maps, get more information on points of 

interest and check out reviews written by other travellers.  “With millions of travellers using 

TripAdvisor Mobile on a monthly basis, it‟s clear that they are finding trusted travel advice 

that‟s indispensible while they‟re on the go,” said Mike Putnam, director of mobile product at 

TripAdvisor.  Advice comes from over 40 million reviews by other travellers and a “near me 

now” function allows users to see what hotels and restaurants are close by.  Users can also 

log on to TripAdvisor forums which allow them to ask questions of their fellow travellers. 

 

22 December 2010 – Source Travelmole 
Unite gives members something to chew on over Christmas dinner 

While British Airways boss Willie Walsh and his team are mopping up the severe weather 

mess at Heathrow, many of his cabin crew will be deliberating on whether they want to 

herald 2011 with new strike action.  Voting papers for a fresh ballot were sent out by Unite to 

more than 10,000 crew this week and crew will have the Christmas holidays to ponder the 

decision. Papers must be sent back by January 21.  Whilst they are digesting their turkey 

dinners and watching the Eastenders omnibus, they will have to consider whether they are 

still angry about the way they perceive British Airways to have punished striking crew, about 

lost perks, new crew on lesser terms and the airline‟s general anti-union stance.  Unite joint 

general secretary Tony Woodley said in a statement: “When this dispute started, the issue 

was making savings to help the company through a very difficult period for the industry.  

“The union offered multi-million pound concessions which all but met management‟s 

requirements.  BA, however, preferred imposition, provoking a dispute which has cost the 

company vastly greater sums and done great damage to its reputation.  “The dispute has been 

prolonged by vindictive measures directed against cabin crew - in recent months, BA has put 

nearly 70 loyal workers through hell and sacked 13 of them because they supported their 

union.  This is surely unprecedented in modern day British corporate life.  "We have made 

every effort in prolonged negotiations with management to find an acceptable resolution to 

the outstanding problems but sadly find that we must now conduct a fresh ballot in order to 

defend our members.  "BA knows what it must to do stop this dispute from escalating.  The 

issues between us would cost BA not a single penny to resolve.  It is now a matter of them 

showing the leadership to get back round the table with us to settle this through negotiation."  

Unite wants the restoration of staff travel concessions, binding arbitration of all cabin crew 

disciplinary cases related to the original dispute, restoration of docked pay to workers who 

were not striking but actually sick and full and proper discussions of the trade union facilities 

agreement with the removal of the possibility of threats and sanctions by BA.  It also is 

unhappy about the introduction of a mixed fleet on different terms and conditions without the 

agreement of the trade union. 


