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UK OFFICE 
April 2012 REPORT 

Prepared by: Venessa Alexander 

  UK Director 

 

 
 

Tour Operators 

 

Virgin Holidays 

A meeting was held with Sonia Powell and Alistair Murray from Virgin Holidays/Virgin 

Retail and Gemma Banfield from SeaWorld Parks & Entertainment to discuss the proposed 

activity in Virgin Retail Stores around the UK.  Discussed the possibility of a two week in-

store campaign at the end of June in 5-10 of their top selling retail stores as well as a staff 

incentive to coincide with this.  We are currently awaiting a proposal.  TBA.   

 

Tour America Direct 

A meeting was held with Tara Flanagan of Tour America Direct.  Tour America in Ireland 

has recently launched a UK Online Brand and the meeting was held to find out more about 

this brand and discuss the possibility of working together in the future.  Tour America Direct 

will be partnering with us on the White Stuff Consumer Direct promotion as a result of this 

meeting. 

 

Meetings 

The following meetings were held with tour operators at Pow Wow 

 

Jetline Travel 

A cruise operator with a large pre and post stay programme.  They do not currently feature 

anything in SPC and are interested in starting a programme to the area.  They use Hotelbeds 

for bed stock so have good access to inventory.  Provided overview of the area and sent 

images and copy as well as link to our video. 

 

Premier Holidays 
Update meeting.  Premier are doing very well this year and are up 22% to Florida.  VSPC is 

up 17% and Orlando is up 7% so we are doing well in terms of gaining market share.  In 

addition were advised that we are the best selling beach destination in Florida.  Our co-op 

campaign with Premier launches in April and lasts in to May. 

 

THG Holidays 

Update meeting.  Advised that Florida business was down slightly and that it is the family 

market that is suffering.  The market is booking late for them so they hope to see a 

turnaround as the summer progresses. 

 

American Holidays 
Met for an update post the campaign that we ran with American Holidays in February.  

Business to the US is flat and SPC is down slightly although Florida is up.  They could not 

really come up with a reason as to why we are down despite our co-op activity but advised 



2 

 

that in addition to the co-op, they are continually plugging the destination as a twin-centre 

with Orlando and will continue to do so. 

 

Spies Denmark 

Follow-up meeting to the meeting held during the Scandinavian Roadshow held in January.  

Michael Jensen advised they are holding a consumer day on 26
th

 October and wanted to know 

if we were able to attend along with the other Florida‘s Beaches destinations.  Also discussed 

possible co-op and spoke about a possible online campaign.  He is currently trying to secure 

funding from Orlando to make this a bigger campaign and we are awaiting a proposal. 

 

Virgin Holidays 

They are up 7% year to date to SPC and advised that we are performing better than the 

market.  Competing beach destinations are down in numbers.  After much discussion over the 

past 12 months, we have changed the way that we price the destination on the marketing 

activity we do with Virgin Holidays and are now priced on a per night basis.  This does seem 

to be working and 2013 is also showing good increases to the destination. 

 

NyHavn Reisen Sweden 

They currently do not feature any product in the destination and were interested in an 

overview of the area and general information.  Have also sent through images and copy. 

 

Responsible Travel.com 

This is a travel portal promoting responsible tourism with 350,000 unique visitors per month 

to the website.  Were interested in general information on the area as well as our thoughts on 

whether we could participate on their website.  This is currently under review. 

 

Saga Holidays 

Organise travel for the over 55s and have been using the Safety Harbor Resort but have 

dropped the property and were looking for new accommodation in the area.  Accommodation 

needed to have golf on site or very nearby, be 4 star and could offer 25 rooms daily for 10 

months per year.  Put Saga in touch with Innisbrook who are following up on the lead. 

 

Expedia 

Meeting for update on the upcoming promotion with Expedia as well as further discussion 

regarding incorporating an offer with Nectar points.  British consumers can collect Nectar 

points when they shop at grocery stores or buy gas or holidays.  Nectar points can then be 

used to spend on items such as electronics, holidays etc.  Expedia are the holiday supplier to 

Nectar and will be including a special offer, that if customers book a holiday to VSPC in June 

with Expedia, they will earn 5 times the normal amount of points.  This offer will be 

advertised via email to the Nectar database of over 5 million consumers as well as being 

advertised on nectar.com. 

 

Peacock Travel 

An introductory meeting to this company who are a high end travel company and were 

interested in information about the area as well as information in 4 and 5 star properties. 

 

Travelbag 

Met with Travelbag for an update as Travelbag had requested money for co-op but we had 

turned them down.  This is the first year they have launched a Florida programme and they 

wanted a large amount of money but could not provide any room night stats!  We advised 
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them that we will wait and see how the current campaign pans out and for any information 

regarding our room nights, before deciding on any future participation. 

 

Barrhead Travel 

Met for an update prior to the campaign we are launching in conjunction with Visit Orlando.  

They also requested images and copy for inclusion on their new website and advised they 

have a weekly travel column in the Scottish press and to forward any information as we have 

it for inclusion. 

 

TUI  

Provide an update on how business was going for their different brands and advised that SPC 

is doing well for Jetsave and Hayes and Jarvis and outperforming the other Florida coastal 

destinations for both.  Discussed the forthcoming campaign we are running with Visit 

Orlando and are awaiting a final proposal. 

 

Big Travel Sweden 

Introduction to this company who wanted some general information on SPC.  They have 30 

travel agencies within Sweden and do cruise programmes as well as general travel.  Provided 

info and followed up with images and copy. 

 

BA Holidays 

Meeting to update on latest room night stats and business to the area.  Latest figures are in 

post the BA campaign which ran in April.  Bookings on the Tampa route are 16% up year on 

year to the end of the year and a massive increase of 55% over the campaign period 

compared to April 2011.  BA Holidays Room nights are 120% up versus the same time last 

year.  BA has a new US campaign launching in November and will await further information. 

 

Flight Centre UK 

Advised that the US is now their biggest selling destination and that they sent 72,000 

passengers to the US in 2011 which was a 7% increase on the previous year.  They did not 

have specific room nights for SPC but advised they had sent 720 passengers to the area 

between July 1
st
 2010 and June 30

th
 2011.  Spoke about possible co-op including in-store 

opportunities and await further details. 

 

Flexible Trips 

This is the dynamic packaging arm for Thomas Cook and are 90% sale through agents and 

10% direct.  They advised that US business is up 146% year on year and they sent 30,000 

passengers to the US in 2011.  Vegas, New York and Orlando are their biggest sellers but 

they want to expand in to other destinations and would like to start featuring SPC.  Provided 

overview on the area and advised that in terms of co-op that we would need to see some room 

night stats before deciding how to move forward on this. 

 

Tour America 

Met for a general update and to discuss the current campaign.  Tour America continues to do 

very well in the Irish market and in terms of growing the business to SPC.   

 

Other Meetings 

Florida‘s Beaches meeting to decide on shows for 2013 as well as staffing.  It was also 

decided to approach Visit Orlando re brochure distribution at the shows, as we are 

continually being asked for Orlando information.  The Scandinavians tend to tour around the 
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State so the vast majority will spend 2 or 3 days in Orlando during their visit.  Visit Orlando 

have decided to move ahead with this. 

 

TRADE LIAISON 

 Signed off on the Expedia promotion which will launch in May until late July.  Due to 

the global agreement that Expedia has with Brand USA, the funds that we are putting 

in to this campaign are being match by Brand USA and Expedia.  Visit Florida are 

also participating so that a $50,000 VSPC campaign, has in fact become a $400,000 

campaign 

 

 Vhols dinner – attended the Visit Florida key client event for Virgin Holidays at 

which 27 Virgin Holidays staff attended.  Staff from all departments were present 

including product, marketing, commercial, reservations and yield management. 

 

 Continued preparations for the forthcoming UK FAM trip which will be taking place 

in conjunction with BA and Tampa Bay & Co from the 11
th

 – 16
th

 May.  There will be 

a total of 7 agents and VSPC UK office host escorting the group.  Agents/operators 

confirmed are from Infinity Holidays/Flight Centre, Funway Holidays, Premier 

Holidays, Stella Travel Services, Thomas Cook Signature, TUI Specialist and 

USAirtours. 

 

 VSPC & Busch Gardens VIP Event – Preparations on-going with Busch Gardens 

Tampa Bay regarding our joint summer VIP Tour Operator Event being held in 

Bruges, Belgium.  20 UK and Irish tour operators have been invited to attend. 

 

 Virgin Holidays/Visit Florida – Signed off the final activity for the April Virgin 

Holidays/Visit Florida campaign.  This included activity on MSN, The Times national 

newspaper insert as well as regional press adverts directing consumers to the Virgin 

Retail Stores.   

 

 Premier Holidays – Finalised all activity with Premier Holidays and SeaWorld Parks 

& Entertainment – this included an e-newsletter promoting the discount holiday offer 

to their consumer database and design of posters for their Premier Travel Stores and 

over 5,000 independent UK retail travel agencies.  The promotion has now launched 

and will be continuing into the month of May.  Results to follow. 

 

 Tour America – Finalised approvals for the different elements on the promotional 

activity which includes the window display, web banners, and activity on online 

portal Pigsback.  This is a joint promotion with Tour America and SeaWorld Parks & 

Entertainment.   

 

 Visit Orlando has committed to joint promotions with VSPC and UK operators 

Barrhead Travel and TUI.  Discussions are taking place with these operators to 

finalise proposals and move forward with the activity.   

 

 Ongoing management of Rooster PR including liaison on the Visit Florida Bloggers 

Trip, the forthcoming media trip visiting SPC at the end of June and the Facebook 

page. 
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 Facebook page – ongoing postings on the Facebook page including special offers 

from Touramericadirect.co.uk. 

 

 Brand Partnership Promotion – A consumer direct promotion has been confirmed 

with ‗White Stuff‘ with an opportunity to reach an affluent 30+ female/couple 

audience of approximately 1million.  White Stuff is a lifestyle retailer selling 

women‘s and men‘s clothing and accessories both in-store and online.  The promotion 

will feature on Point of Sale within their 84 shops, exposure in their customer 

magazine, on email blasts, on their website and also on their social media.  Tour 

America Direct will be partnering on this promotion with us and preparations are 

being made to provide copy, images, key selling messages etc to White Stuff in time 

for an early June launch date. 

 British Airways Holidays – Conducted training at the British Airways Holidays call 

centre in Newcastle in conjunction with Visit Florida and other Florida destination 

area partners.  A total of 110 agents were trained on our area throughout the day and 

all were provided with up to date literature and giveaways. 

 

 TUI Specialist – Attended the TUI Specialist Florida Training Day at their call centre 

in Crawley.  40 agents/sales staff were trained on our area and were also provided 

with up to date Visitor‘s Guides, Area Maps, Key Selling points and giveaways.  

Other partners attending the staff travel day were the Miami CVB, Tampa Bay & 

Company and Fort Myers & Sanibel. 

 

 Visit USA Committee Ireland –The VUSA Committee in Ireland included our 

information on their monthly consumer and trade e-newsletter that we had provided 

them with about the recent TripAdvisor accolade of St. Pete Beach winning ‗Best US 

Beach‘ and top 5 ‗Best Beach in the World‘. 

 

 Thomas Cook Signature – Over 30 call centre staff based at the Thomas Cook 

headquarters in Peterborough were trained on all aspects of our area.  They were also 

provided with up to date literature and giveaways. 

 

 Funway Holidays – A meeting has been scheduled next month with Casey Hurford, 

Product Manager of Funway Holidays to discuss area updates etc.  Funway Holidays 

are currently our tour operator of the month on our UK Facebook page and provide us 

with holiday deals each week for us to post. 

 

 Lotus Group/Dial A Flight – A meeting has been scheduled with Sarah Wilson at 

Lotus Group/Dial a Flight to discuss our area in general and see how we may be able 

to work together in the future.  The Lotus Group currently send almost 3,000 UK 

passengers via BA into Tampa International Airport and discussions will take place to 

see where we may be able to work together in the future. 

 

 

ENQUIRIES: 
Telephone/website enquiries for information and/or literature  41 
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MARKET INTELLIGENCE: 

 

04 April 2012 – Source Travelmole 

UK Airlines warn of border chaos at Easter 

Airlines claim airports could be gridlocked during Easter as passport checks are stepped up 

without enough staff to deal with them.  Eleven major airlines, including British Airways, 

Virgin, bmi and EasyJet have written to Home Secretary Theresa May expressing their 

concern.  They say the problem had been exacerbated by a return to 100% passport checks at 

a time while border staff numbers had been cut.  The British Air Transport Association 

(BATA), who issued the letter on behalf of the airlines, says UK Border Agency staff levels 

have been cut by 25%.  Virgin has sent a separate memo saying airport operation will be at 

risk as delayed passengers fill airport terminals, reports the Daily Mail.  It said: "At peak 

travel periods, such as the Easter holidays, there is a very real chance of gridlock at UK 

airports.  "The UK Border Force has been streamlined in recent years with 25 per cent fewer 

border officers and an increasing emphasis on technology such as passenger e-gates. We fear 

that this level of resource is incompatible with a return to 100 per cent checks and if left 

unaddressed will cause congestion at UK airports.  A UK Border Force spokesman said: 

"We‘re working with airlines to ensure security is maintained and disruption is minimised. 

There is no evidence that there is going to be disruption."  The UK Border Agency was split 

in two in March after a row over the fact hundreds of thousands of people were allowed to 

enter the UK without being checked against a Home office watch list. 
 

05 April 2012 – Source Travelmole 

Time running out for Flight Plus Licences 

Agents are being urged to register for the new Flight Plus ATOL regulations as time is 

running out.  The Government has ratified the Flight Plus ATOL regulations in Parliament, 

confirming that 30 April will be the date the new licences are implemented.  The travel trade 

has been sceptical about whether the deadline can be achieved but agents selling flights 

without the proper licence could face enforcement further down the line.  ABTA has today 

accused the Government of underestimating the complexity of the administration process.  

Chief executive Mark Tanzer said the Government's unwillingness to budge on the deadline 

"represents a missed opportunity to ensure that more travel arrangements are financially 

protected from the date of launch. That will lead to more consumer confusion".  "There are 

now just 14 working days to go until the April deadline for travel businesses to secure their 

ATOL licensing arrangements yet we are still waiting for clarity on key elements of the 

proposals such as what is included and what is exempt, and what is required in the wording of 

an Agency Agreement.  Until the list of exemptions and Standard Terms are published, many 

travel businesses may still be unsure what kind of ATOL cover they need," he said.  The 

Civil Aviation Authority says its one-to-one briefings have been fully subscribed but urged 

all agents to get in touch.  A spokesman said: "We‘ve released a guide and we hope people 

have been looking at it and seeing how it affects their business.  "If they haven‘t, they should 

get in touch.  "There isn‘t a great deal of time between now and then. We realise it‘s a lot of 

change for some agents but down the line enforcement action will take place if they are 

selling flights without a licence." 

 

06 April 2012 – Source Travel Weekly 

Crucial exemption for agents included in ATOL reform terms 

It looks like there has been some good news for many online retailers selling no-frills flights 

via customer credit cards in the Atol reforms coming in this month. Standard Terms released 

by the CAA on Thursday included an unexpected exemption without which seat-only sales 
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would have required an Atol licence and incurred a £2.50 per person protection charge.  The 

Standard Terms were released following the new Flight-Plus regulations being laid before 

parliament on Wednesday where they will remain for 21 days before being enacted.  The 

exemption for seat-only sales comes after strong lobbying from the travel trade.  The key 

clause in the final version of the Standard Terms states the new rules "excludes a person from 

the need to hold an Atol if they purchase flight accommodation using the consumer‘s credit 

or debit card and the operator immediately issues a confirmed ticket".  Crucially the 

exemption will not apply when this is done as part of a holiday which then makes it a Flight-

Plus package incurring the £2.50 Atol Protection Contribution.  Under the new rules any 

agent selling Atol protected packages must have an agency agreement in place with the 

supplier, something budget carrier Ryanair would not adhere to.  Some sources estimate 

around 60% of some of the larger online travel agents‘ business involved a Ryanair flight.  

The CAA confirmed the exemption for IATA agents from the need to hold an Atol. The 

Standard Terms also confirm the Atol exemption for sales of business travel, or "sales to a 

corporate body", and extend this to "employees of charities, higher education institutions and 

schools". 

06 April 2012 – Source Travel Weekly 

Black Tomato reveals new look website 

Upmarket tailor-made travel specialist Black Tomato has unveiled a new-look website having 

moved from a .co.uk domain to .com last year.  The award-winning retailer claimed business 

is flourishing both in the UK and abroad and the new site has been designed to help it 

maintain its innovative, experiential character.  Black Tomato was established seven years 

ago, initially aimed at City workers offering high end holidays with ―cutting edge‖ 

experiences.  Co-founder Tom Marchant said: ―Our business continues to flourish in both the 

UK and further afield and at the end of 2011 we successfully moved Black Tomato‘s .co.uk 

site over to .com, giving us a globally recognised online platform.  ―As Black Tomato 

matures, we want to continue to innovate and maintain our position at the forefront of digital 

travel whilst also opening out our appeal to a wider audience. So it felt like the right time to 

refresh our site.  ―I hope fans of our previous site will be pleased we‘ve retained our eye for 

good design but also improved the functionality and introduced a cleaner, fresher look.  ―We 

really hope visitors enjoy reading about our tailor-made travel experiences and are inspired 

by the beautiful stand-out photography.‖  The new-look website places a greater emphasis on 

imagery and visitors can browse for holidays by date or travel requirements using an airport 

departure board-style interface. 

 

10 April 2012 – Source Travelmole 

Thomas Cook announces further sell-off to cut debt 

Thomas Cook has announced it is considering shedding more of its assets, including part of 

its fleet of holiday jets.  The statement was released on Monday following reports in national 

newspapers that the troubled travel company was attempting to negotiate a further two-year 

extension for loans totalling £1.2bn.  Thomas Cook confirmed that it was in "advanced 

discussions" with its banking group about extending its financing arrangements, but did not 

confirm the size of its debt.   "These discussions are part of the result of the strategic review 

the Group has undertaken since agreeing terms of a new facility in November 2011," it said. 

"The Group expects to report in more detail on the results of that review by the time of the 

interim results." The results are due in May.  It went on to say that, in addition to the 

previously announced asset disposal programme, which includes the sale of Thomas Cook 

India, the Group is exploring a possible sale and leaseback of aircraft.  The company 

announced last year it was to shed six aircraft, with the loss of 250 jobs, but a spokeswoman 
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confirmed today it was now considering selling more of its fleet. However, this may not 

necessarily lead to further job losses or a reduction in capacity if these are leased back to the 

operator.  The Guardian on Saturday that a consortium of 17 banks, including Royal Bank of 

Scotland and Barclays, is expected to approve an extension of loans to Thomas Cook until 

2015. Without the new deal, the Group will have to repay the bulk of its debt, which includes 

a £200m emergency loan secured before Christmas, within 12 months.  The Financial Times 

reported that Thomas Cook was offering the consortium of lenders five percent of the 

business in return for the two-year extension, which will also attract higher interest rates and 

cost the company a one-off fee, but will give it a three-year breathing space to turn the 

company around. 

 

11 April 2012 – Source Travel Daily 

BA’s A380 construction starts 

Construction has begun on British Airways‘ first Airbus A380, it has announced.  The aircraft 

is one of 12 to be delivered from the end of this year and into service early next year, 

alongside an order of 24 Boeing 787s. ―They represent a significant part of a huge investment 

by British Airways, of £5bn over the next five years in new aircraft, smarter 

cabins, elegant lounges, and new technologies to make life more comfortable in the air and 

on the ground,‖ said Keith Williams, chief executive of BA. 

 

11 April 2012 – Source Travelmole 

Thomas Cook plays down latest blow 

Thomas Cook is attempting to play down the news today that an insurance company has 

pulled its cover for third party firms supplying goods and services to the beleaguered travel 

company.  The move by Euler Hermes, which provides credit insurance to protect suppliers 

when a company goes bust, could threaten Thomas Cook's relationship with other tour 

operators that sell their holidays through its retail chain.  The Sun newspaper, which broke 

the story, said it had been contacted by a member of Thomas Cook staff who was worried 

that fuel, food and travel firms would stop dealing with the company.  However, Cook 

insisted that no companies had withdrawn their product and no customers have been affected 

by the move. In a statement it said: "We are a very large group.  "Euler Hermes is a trade 

credit insurer covering only a very limited number of third party travel providers to Thomas 

Cook — and only in the UK.  "Thomas Cook is doing just fine."  "We are pleased to report 

that our banks and other suppliers continue to remain supportive."  The firm confirmed 

yesterday that it is attempting to negotiate a two-year extension to a reported £1.2bn loan 

with a consortium of 17 banks. A Cook spokeswoman said the company expected to 

conclude a deal with the banks "within the next couple of weeks".  She said this was not a 

lifeline for Thomas Cook, but rather prudent planning by the company to secure its finances.  

"The announcement we issued on Monday, and the recent trading update, demonstrate that 

the Group continues to make steady progress," she added. "We are pleased to report that our 

banks and other suppliers continue to remain supportive."  Cook also revealed on Monday 

that it is considering selling additional aircraft and leasing them back as part of restructure 

plans to return the 170 year old company to profitability. 

 

12 April 2012 – Source Travelmole 

Monarch opts not to replace chief executive 

Monarch has opted to continue without a chief executive following the sudden departure of 

the former head Conrad Clifford late last year after less than 12 months in the job. 

The company said today that instead executive chairman Iain Rawlinson would take over all 

chief executive functions.  At one time Rawlinson had said the search for a new chief 
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executive was well advanced and that the company was seeking someone with an aviation 

background to help turn around Monarch Airlines.  However, the company issued a statement 

today saying that the company had opted not to appoint a new chief executive.  It also 

announced that group chief operating officer Richard Mintern is leaving at the end of May 

after 23 years with the company to become chief executive of another organisation.  Robert 

Palmer, who has been working with Monarch as a consultant since last September, will take 

over as group finance director, replacing Simon Tucker who is also leaving the group. The 

company said further new appointments to the finance team would be announced shortly.  

The company plans to appoint two new non-executive directors to strengthen the holding 

company Board.  The Board of Monarch Holdings currently consists of Rawlinson and 

Palmer and will be attended by the managing directors of the three core divisions: Kevin 

George of Monarch Airlines, Hugh Morgan of Monarch Travel Group and Mick Adams of 

Monarch Aircraft Engineering.  In a statement, Rawlinson said: "We are making good 

progress to date in implementing our turnaround plan and we are starting to see the benefits 

of our work in driving revenue, better asset utilisation and cost reductions coming through in 

results.  "We continue well on our path to improved financial performance, and we are keen 

to maintain consistency and stability in the top team as we deliver our current year results.  

We are making no changes in the senior management of the divisions, and we are 

streamlining Group functions to provide a lean and efficient structure." 

 

12 April 2012 – Source Travelmole 

BA confirms up to 1200 bmi job losses 

British Airways admitted yesterday that the takeover of bmi by its parent IAG could lead to 

up to 1,200 redundancies.  BA has begun consultation with trade unions on proposals to 

integrate bmi mainline into its operations at Heathrow, which it said could result in up to 

1,200 redundancies at bmi's head office at Castle Donnington in the Midlands and at regional 

airports.  BA claimed that without the merger, bmi - which is losing £3m a week - would 

have closed with the loss of 2,700 jobs.  It said the integration with BA would secure 1,500 

jobs, including up to 400 passenger services jobs at Heathrow Terminal 1. It is proposing to 

unions that up to 1,100 bmi cabin crew, pilots and engineers based at Heathrow transfer to 

BA.  BA chief executive Keith Williams said: "Bmi is heavily loss making and is not a viable 

business as it stands today.  Our proposals would secure around 1,500 jobs that would 

otherwise have been lost.  "As we look to restructure the business and restore profitability, 

job losses are deeply regrettable but inevitable.  We will work with the unions to explore as 

many options as possible and are already working with industry partners."  BA's parent IAG 

received EC approval to takeover bmi last week.  "This deal is good news for our customers 

and will offer new destinations, new routes and new schedules in due course," added 

Williams.  "For customers with bmi bookings to or from Heathrow this summer, it is business 

as usual and customers can continue to book with confidence."  Consultation will seek to 

reduce the number and mitigate the impact of the proposed redundancies, he said, including 

the potential to offer vacancies within BA at Heathrow  BA also said it was working on 

potential job opportunities with industry partners in the Midlands, such as Rolls-Royce, and 

will look to create jobs at its engineering facility in Glasgow from January 2014 when the 

contract for bmi aircraft heavy maintenance work outside the UK expires.  Discussions with 

potential buyers for bmibaby and bmi Regional are continuing. 

 

13 April 2012 – Source Travolution 

Travelzoo sale speculation mounts 

Online travel deals firm Travelzoo is being linked with a possible sale.  The list of potential 

buyers could include Amazon and Google, which bought travel technology company ITA 
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Software last year, Reutersreported.  The New York-based company has a market value of 

more than $336 million. Having initially refused to say anything the firm eventually said it 

does not validate any claims of interest in it as it attracts constant speculation.  Travelzoo's 

move comes after it received takeover interest from private equity firms and trade buyers, 

sources told the news agency.  The unnamed sources said online travel website ODIGEO, 

which is owned by AXA Private Equity and Permira, could also be a likely buyer.  Shares of 

Travelzoo were up almost 30% in early dealings on the New York Stock Exchange on 

Wednesday, trading close to $27.  Travelzoo's more than 24 million subscribers in North 

America, Europe and Asia-Pacific, and its depressed stock price, could prove to be an 

attractive proposition for buyers.  Dan Kurnos, a research analyst at The Benchmark 

Company, was quoted as saying: "Travelzoo comes with a built in subscriber base and you 

are getting a business that is probably growing 10% to 15% even in challenging economic 

times.  "It makes sense for them to be acquired by somebody, especially given the success 

that Groupon has had with getaways."  Travelzoo recently entered the local deals market, 

allowing subscribers to purchase vouchers from local businesses such as spas, hotels and 

restaurants, and putting it in direct competition with online coupon websites such as 

Groupon.  The company is controlled by Ralph Bartel, who founded Travelzoo in 1998 and 

serves as a director with a 53.3% ownership. His brother Holger Bartel is chairman. 

16 April 2012 – Source Travelmole 

Four travel firms top profit league table 

Four travel firms have made the Sunday Times‘ Profit Track 100 league table.  Airline 

Services, which cleans, de-ices and maintains planes at 11 British airports, is in the 9
th

 spot 

up from 78
th

 last year while west London-based Jac Travel, which supplies travel companies 

with hotel rooms as well as selling packages and corporate travel, is in 15
th 

position.  Jac 

Travel plans further growth in the Middle East, India and China and has seen profit grow 

93% a year from £893,000 in 2008 to £6.5 million in 2011.  Travel Counsellors is 80
th

 in the 

table which shows private companies with the fastest-growing profit, put together for the 

Sunday Times by Oxford-based research and networking-events company, Fast Track.  The 

company, founded by David Speakman in 1994, has 1,200 self-employed ‗travel counsellors‘ 

selling tailor-made holidays.  Holidays booked through overseas agents have been growing 

fast after the company exported its business model to Ireland, the Netherlands, Australia, 

South Africa and Canada.  Profit growth has grown an average of 48% a year from £1.4 

million in 2007 to £4.5 million in 2010.  Tour operator Audley Travel is 90
th

, down from 

26
th

 position last year.  Last month private equity firm Equistone bought a majority stake in 

the travel company set up by Craig Burkinshaw and John Brewer. Its profits have grown by 

45% a year from £2.9 million in 2007 to £8.8 million in 2010. 

To be eligible, companies had to be registered in the UK, independent and to show profit 

growth over three years, exceeding profits of £3 million in the latest audited accounts. 

 

16 April 2012 – Source Travelmole 

Virgin to launch appeal over bmi deal 

Virgin Atlantic is to appeal against the European Commission‘s decision to pass IAG‘s 

takeover of bmi.  It argues that the deal, which was approved in 35 working days, will cause 

"serious competitive harm at Heathrow, placing British Airways in a position of total market 

dominance at the world‘s busiest airport and completely eroding consumer choice".  Virgin 

said it will bid to operate all of the 12 remedy slots that BA has been forced to give up, but 

believes these are completely inadequate to address the damage which is being done by the 

deal.  The airline said it‘s crucially important to not break up the remedy slots between 

numerous airlines because "effective competition can only be achieved by having a strong 
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and visible alternative".  Virgin president Sir Richard Branson said: "We will challenge every 

aspect of this process which if allowed to stand, will undoubtedly damage the British airline 

industry for years to come.  "The European Commission has seemingly ignored all of the 

strong cases made by politicians, business groups and airlines, to enable one big company to 

become even more bloated.  "Competition regulation should protect the customer from 

monopoly situations where companies can set whatever prices they like and stop investing in 

their product. In these situations, the public suffers, the industry suffers, and the country 

suffers."  He added: "This deal was agreed with lightning speed and we think the number of 

slots offered is derisory - representing less than a quarter of bmi‘s former network. The 

remedies should be there to replicate the competition that bmi represented." 

 

19 April 2012 – Source Travelmole 

Tui managing director promoted in company shake up 

TUI Travel UK & Ireland managing director David Burling has been promoted to the Group 

Management Board as part of a company shake-up.  Managing director of TUI Nordic, 

Christian Clemens, will also join the Board after taking over as MD of TUI Deutschland  TUI 

announced today that it was disbanding the regional structure of its Mainstream Sector and 

creating a Mainstream Sector Board.  As part of the changes, Volker Böttcher, currently 

managing director Central Europe, will now focus on the German Specialist Businesses as 

well as the source markets of Austria, Poland and Switzerland.  Volker will sit on the 

Mainstream Sector Board and will remain on TUI Travel's Group Management Board and the 

PLC Board. In addition, he will become a member of the TUI Deutschland Supervisory 

Board.   TUI Nordic chief operating officer and finance director Henrik Norlin will replace 

Clemens as MD of TUI Nordic.  Bart Brackx, managing director Western Europe, last year 

indicated that he would like to have more time to pursue personal and family interests. As a 

result of this he will focus on TUI Belgium until the end of the current financial year.  Brackx 

will continue to be involved with the Company as a consultant and also take up the position 

of Chairman of Honour of TUI Travel in Belgium.  Elie Bruyninckx, currently chief 

executive officer for Belgium will take on full responsibility for Belgium, Italy and Spain 

from October.  The changes will come into effect between now and October 1. The Sector 

will continue to report financially within the current regional structure until the year ending 

30 September 2012.  Chief executive Peter Long said he believed the changed would enable 

the senior management team to "deliver on our ambition for our Mainstream businesses to be 

the most efficient and profitable in the world".  Johan Lundgren, deputy chief executive and 

MD Mainstream Sector, said: "I know that these changes will give us the opportunity to build 

on our current success and accelerate our strategy of differentiated product, controlled 

distribution and reducing costs.   "It will also allow us to fully leverage both the strength of 

knowledge across the Sector and the scale of the Group."  

 

20 April 2012 – Source Travelmole 

BA gets bmi at knock down price 

International Airlines Group (IAG) has completed the purchase of bmi from Lufthansa, but 

has been saddled with bmibaby and bmi regional.  Under the deal, Lufthansa had been trying 

to offload bmibaby and bmi regional before the deal went through, but has failed to do so.  In 

a statement this morning, British Airways' parent IAG said under the terms of the purchase 

agreement, it will also acquire these businesses but with a "significant" price reduction.  

Some analysts believe this could be as much as £80 million off the £172.5 million price.  The 

discount takes into account financial liabilities and losses that IAG is taking on.  IAG 

confirmed today that bmibaby and bmi regional are not part of its long term plans and will 

not be integrated into BA.  "IAG will pursue options to exit these businesses and more details 
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will be provided in due course," said its statement. 

"The costs associated with exiting these businesses, including the impact of operating them in 

the short term, are expected to be offset by the price reduction."  IAG said it will update 

investors about the bmi integration plan at its first quarter results on May 11, 2012.  From 

today, bmi mainline flights will begin to be sold through BA as well as through bmi. 

 

24 April 2012 – Source Travelmole 

800 more jobs at risk following IAG takeover of bmi 

A further 800 airline jobs are at risk, it was revealed this week, as British Airways' parent 

IAG admitted that it is unlikely to find a buyer for loss-making Bmibaby and BMI Regional.  

IAG acquired the two subsidiaries as part of its purchase of BMI from German flag carrier 

Lufthansa, which was conclude last week.  As part of the deal with IAG, Lufthansa had the 

option to sell Bmibaby and Regional separately, but as it failed to attract any interest IAG 

agreed to take the lot, but at a vastly reduced price.  A report in the Sunday Times suggest 

IAG could have paid as little as £20m - more than £150m less than the price originally agreed 

for the purchase of BMI - in order to take all three airlines off Lufthansa's hands.  IAG 

always said it was not interested in operating Bmibaby and Regional and that if a buyer could 

not be found it will close them down, and a report by the BBC today said it was now doubtful 

it will succeed.  It quotes IAG chief executive Willie Walsh saying he is not confident about a 

sale. "These are airlines that Lufthansa struggled to sell but we are going to make an effort to 

sell them," he told the BBC.  He went on to say that the company, which also owns Iberia, 

was "reviewing all options" and that talk of job losses was premature.  BA has admitted 

BMI's merger into BA will lead to the loss of up to 1,200 jobs, but that does not include jobs 

at Bmibaby or Regional.  Virgin Atlantic is appealing against the European Commission's 

approval of IAG's takeover of BMI. 

 

24 April 2012 – Source Travelmole 

US to launch major UK advertising campaign 

The United States will launch its first-ever comprehensive marketing campaign in the UK 

next week, which will include TV advertising, print ads, outdoor signage and social media 

strategies.  Brand USA, the new tourism marketing body responsible for promoting the 

destination worldwide, said its goal was to "rekindle the world's love affair with the USA".  

"We want to spread America‘s message of welcome around the world and invite travellers to 

experience the limitless possibilities the United States has to offer,"  said Brand USA CEO, 

Jim Evans, at this week's International Pow Wow.  Rosanne Cash, daughter of American 

music legend Johnny Cash and Grammy award-winning singer/songwriter, has composed an 

original song, "Land of Dreams", to serve as the heart of the campaign.  TV adverts feature 

Cash playing the song under New York‘s Brooklyn Bridge, accompanied by musicians from 

around the world, is available for free download at DiscoverAmerica.com.  The website 

features 250 travel ideas, highlights of U.S. destinations, plus essential information travellers 

need to know, as well as real life stories from "Brand Ambassadors".  The first wave of 

advertising launches on May 1 in UK, Japan and Canada, with a budget of $12.3 million for 

the first three months. A second wave will follow in Brazil and South Korea, with several 

other markets to follow. 

 

Representation in the UK and Ireland will be carried out by Black Diamond  and headed by 

former Funway executive Gerry Boyle.   Brand USA is a public-private partnership created 

under the guidance of President Obama in March 2010 to increase international visitors to the 

US to spur economic growth. According to the U.S. Travel Association, the average overseas 

http://www.travelmole.com/news_feature.php?news_id=2001087&c=setreg&region=2
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visitor to the United States spends $4,000 per trip. Last year, there were 3.8m visitors from 

the UK. 

 

25 April 2012 – Source Travelmole 

Go-ahead for London Southend airport extension 

A proposed extension to the new terminal at London Southend Airport, which will create 

more than 300 new jobs, has been given the go-ahead by Rochford Council.  The first phase 

of the terminal became operational in February and phase two will boost capacity for the 

airport, which is expecting to handle two million passengers a year by 2020.  It will extend 

the terminal building by 90 metres, allowing for more check-in desks and baggage drop off 

points and more security screening channels.  The airport claims it currently takes no more 

than four minutes for departing passengers to pass through security while arriving passengers 

can make it from the plane to the train within 15 minutes of disembarking.  That's in stark 

contrast to Heathrow, where passengers reportedly waited more than two hours to clear 

immigration earlier this month.  London Southend Airport managing director Alastair Welch 

said: "We are very pleased that Rochford Council has indicated they support this extension, 

which will ensure that we are able to maintain the high levels of customer service we intend 

to be the hallmark of London Southend Airport as our passenger numbers grow.  "This is also 

further evidence of the role the redeveloped airport is playing in supporting the regeneration 

of the wider economy."  Construction work on the extension is planned to get underway later 

this year. 

 

 


